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StrengthGG CONTENT

Tool
We have developed an 

optimized analytics solution 

with our impactful 

influencers from all over the 

world to strategize and 

create the perfect 

campaigns. 

Global Analytics 
We’ve been in the influencer 

marketing business around 

6 years and have grown a 

huge network of influencers 

all over the world.

Our data-driven analytics 

will ensure successful and 

effective results from the 

influencers we know and 

trust.



YouTube Campaign Strength

Not affected by ad blocking technology.

Accumulated content can show strength as a brand. 

Most videos stay published forever, unless the channel is taken 
down 

Influencers can reach a loyal audience when introducing 
products directly.

We’re able to reach the most relevant audience.

Can be used and effective in all industries.



Pre-roll vs Dedicated videoYouTube Campaign

This method consists of advertising products in a 30-60 second segment 
before the video’s main content.

Pre – Roll Type Video

Product 
Advertisement

Dedicated Type Video

Main Content 
= Product AdvertisementMain Content

You can expect more exposure and expand your target demographics by 
using larger and more variety of influencers.

More advantages in terms of price, compared to Full Dedicated videos.

Influencers will produce a 8-10 minute video dedicating the main content 
of it to the target, and introducing it to the audience.

The number of views is lower, but the video is exposed in YouTube 
searches, showing the strength of the brand.

https://www.youtube.com/watch?v=_LFw09kpLBY
https://www.youtube.com/watch?v=-0LBQl-ROzw


How to showYouTube Campaign

Campaign Video
Influencers create their 
own pre-roll or dedicated 
video.

Tracking Link
Put the download link at 
the top of the description 
and track clicks.

https://www.youtube.com/watch?v=qry7HH9BHOc&ab_channel=lissthelass


ProcessYouTube Campaign

If the schedule is tight, it can be expedited by quickly negotiating the steps 1 to 5.

We can smoothly conduct the campaign if the discussion starts 6 weeks before the desired marketing start 

date.

Client
Initial Information 
• Title, Genre

• Target Language

• Budget 1

GG

Suggest 

Influencer 

Candidate list

2

Influencer

Content 

Creation

(2 weeks)
7

Client

Insertion Order 

Signing

3

GG

1st Invoice 

(80% of IO 

 budget)
4

Client

5

GG
Final Report

2nd Invoice

(20% of IO 

budget) 10

Client

Review 

the content

8

Influencer

Publish 

the content

9

GG

Casting the 

Influencer

(2 weeks)

6

Total
4 ~ 6  
weeks

• Payment of 

     1st Invoice 

• Talking 

Points



Twitch Campaign Strength

The audience primarily consists of dedicated gamers, and 73% of 

Twitch users are between the ages of 18 and 34. 

According to Twitch, its audience is very open to advertising.

Influencers reach a loyal audience by directly playing the game.

A game banner can be exposed while streaming.

If you proceed with the PPL method, it can be used and effective 

in all industries.



Campaign Streaming
Influencers contracted to 
play on an hourly basis.

How to show

Tracking Link
Use chatbots and 
commands to expose 
the landing link.

VOD
The VOD is uploaded 
after the stream. (Due to 
nature of Twitch, it’s 
deleted after 7 days.

Panel Banner
Add panel banner 
under the broadcast.

Twitch Campaign

https://www.twitch.tv/videos/1916153597


Client

1

GG

2

Client

3

GG

4

GG

8

Client

5

Influencer

• Streaming

• Upload VOD

7

GG

6

ProcessTwitch Campaign

If the schedule is tight, it can be shortened to 3 days by quickly negotiating the steps 1 to 5.

We can smoothly conduct the campaign, if the discussion starts 4 weeks before the desired marketing 

start date.

Initial Information 
• Title, Genre

• Target Language

• Budget

Suggest 

Influencer 

Candidate list

Insertion Order 

Sign

Total
3 ~ 4  
weeks

1st Invoice 

(80% of IO 

 budget)

• Payment of 

   1st Invoice 

• Talking Points

Casting the 

Influencer

Final Report

2nd Invoice

(20% of IO 

budget) 



Kickstarter FundingPortfolio

Scott Martin

Go to site

Target Kickstarter Funding

Process

A famous American fishing influencer uploads a 

video using the product, and the video is used on a 

funding site (Extra Contract needed)

Achievement Achieving 110% excess of funding 

Funding Boosting 
Powerful Endorsement

https://www.kickstarter.com/projects/1706451184/worlds-first-smart-bluetooth-multifunctional-fishing-grip?ref=7gobod&utm_source=gamechanger&utm_medium=video&utm_name=b0jpe4xs&utm_ts=1602003850
https://www.youtube.com/watch?v=JuJN42JNBmQ


Musical CollaborationPortfolio

H.E.R

Viral the event to the target 
audience

Target

Expansion of events for publicly recruiting 

musicians to collaborate on LG’s signal song 

composed by H.E.R (LG Brand)

Process

Distribute campaign videos to encourage 

participation in the event at music-friendly 

channels.

Achievement Total 25 video released and over 6.3M views.

https://www.youtube.com/watch?v=uKZK_Kxuc-4
https://www.youtube.com/watch?v=B6bDWoWEI48
https://www.youtube.com/watch?v=nU1xeR09xRY
https://www.youtube.com/watch?v=HrOMdkv984g
https://www.youtube.com/watch?v=4U6ZO3OlgBU


E-Sport TournamentPortfolio

Target
LG Ultra Gear (gaming monitor) increase brand awareness by 

hosting an e-sports competition.

Process Recruit a total of 20 streamers to hold an E-Sports tournament

Achievement PCV  150,000 & VOD: 5 million viewers              *PCV - Peak Concurrent Viewers

Recruiting streamers
Conducting Tournaments

https://www.youtube.com/watch?v=an73z9E3SNg


Instagram Post

<Band Challenge>

Appendix 

In order to maximize the effectiveness of the campaign, we can pair a video and other social media posts (additional cost).

Twitter Post 

<ArcheAge> 

TikTOk Post

<MLB 9 Innings 23> 

Other Social Media Post

https://www.tiktok.com/@fuzzyfromyt/video/7275065878608121131
https://twitter.com/nmplol/status/1540809286787502081


Appendix 
If there is a fandom for the game, creative videos can generate interest in fans and non dedicated gamers, into checking the game 

out. The produced video can uploaded by the creator and shared by the official channel for the developer.

Creative Video

Parody Animation  <CRK x BTS> Cosplay <Dungeon Fighter Online> 

Rap   <World of War Machines> Custom Animation <Eversoul> 

https://www.youtube.com/watch?v=J6ONeAgRZG0
https://www.youtube.com/watch?v=vaUmznNjd0w&ab_channel=CarbotAnimations
https://www.youtube.com/watch?v=v7WLRF3eEXQ&ab_channel=Crypt
https://www.youtube.com/watch?v=NPznvQTbs2U&ab_channel=Hyun%27sDojoCommunity


Would you like to have an Initial Meeting? 

Request

GGC will offer [Influencer Candidate List + Expected view View] 

Mix Strategy ( Pre-Roll : Dedicated Video  = 9:1 )

Region 
/ Budget

NA,EU 
/ $50,000

Latin America
/ $50,000 SEA/ $50,000

CPV $0.03~$0.04 $0.01~$0.02 $0.02~$0.03

Expected 
view  1.25MViews 2.5M Views 1.6M Views

Title / Genre Target 
Language

Publish 
Date

Budget



Contact information

USA HQ
CEO  JH Kim  

JH@GGcontent.com

KR Office
Marketer Sol Jung  

sol@GGcontent.com

mailto:JH@GGcontent.com
mailto:sol@GGcontent.com
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