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GG CONTENT Global Influencer Marketing Company

; . i Videos Channels
Since Silicon Campaigns Cover

2017 Valley 515 5,512 471,000 Global

DTP@ZQ

OUT OF THE PARK BASEBALL




I GG CONTENT Strength

L
‘ l«‘

Analytics

Global




| YouTube Campaign s

4 Not affected by ad blocking technology.
) Accumulated content can show strength as a brand.

Most videos stay published forever, unless the channel is taken
down

Influencers can reach a loyal audience when introducing
products directly.

We're able to reach the most relevant audience.

Can be used and effective in all industries.



I YOUTu be Ca mpaig N Pre-roll vs Dedicated video

Pre - Roll Type Video

KONG

STUDIOS

CLICK'THE LINK IN DESCRIPTION

> m L K e Ve

Product g
Advertisement Maln CO ntent
Q This method consists of advertising products in a 30-60 second segment
before the video's main content.

Q You can expect more exposure and expand your target demographics by
using larger and more variety of influencers.

O More advantages in terms of price, compared to Full Dedicated videos.

Dedicated Type Video

Main Content
= Product Advertisement

Influencers will produce a 8-10 minute video dedicating the main content
of it to the target, and introducing it to the audience.

0 The number of views is lower, but the video is exposed in YouTube
searches, showing the strength of the brand.


https://www.youtube.com/watch?v=_LFw09kpLBY
https://www.youtube.com/watch?v=-0LBQl-ROzw

YouTube Campaign o oshon

> YouTube
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Influencers create their
own pre-roll or dedicated
video.
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| played every.. single... Pikmin game

'
®
“

134K views 1 month ago #ad #bluewednesday
Check out Blue Wednesday, a narrative adventure game about jazz, love, and failure or[Steam https://ggcont.me

liss the lass @
167K subscribers

fy 56K GJ £ Share Y Download

and track clicks.

PbZaP9 % l:ad #bluewednesday

FIKITINn 4

| Beat Terraria Master
e Using Only Summon...

br Quenched
= 1 month ago

ed a Pro Pokemon Player to
roy My Chat
Ludwig @
2.4Mviews - 4 months ago
Exposing Logan Paul v. Dillon
Danis
Coffeezilla @

641K views
New

= 4 hours ago

1000 Players Build MASSIVE
Civilization in Minecraft
ish @

16M views - 4 months ago

| Are We Dumber Than Gen-Z?

Good Mythical Morning @

Put the download link at
the top of the description



https://www.youtube.com/watch?v=qry7HH9BHOc&ab_channel=lissthelass

| YouTube Campaign -

Client Client Client

4

Total
4~6
weeks

° If the schedule is tight, it can be expedited by quickly negotiating the steps1to 5.
Q We can smoothly conduct the campaign if the discussion starts 6 weeks before the desired marketing start
date.



| Twitch Campaign s

O The audience primarily consists of dedicated gamers, and 73% of
Twitch users are between the ages of 18 and 34.

O According to Twitch, its audience is very open to advertising.

0 Influencers reach a loyal audience by directly playing the game.

O A game banner can be exposed while streaming.

Q If you proceed with the PPL method, it can be used and effective

in all industries.



Twitch Campaign

. Chat on Vid
ironmouse 1= at on Videos

MISS ME? HAN AD A DREAM | WAS STREAMING AND PLA = -
"TELIOUS Falllily: 01:24:06 DesmondYeong92: This is sponsor?

R The VOD is uploaded 14150 ilueicers contzeied w@ 02407 :D0GGO
Team 1 after the stream. (Due to . Ar play on an hourly basis.

nature of Twitch, it's VA: Nora e hee : look a pokemon
'“ e e C s @ Vellyne: what a Blow up

7 Rukku_Heizen: Oh no he's hot

ol . deleted after 7 days.

b /0 e .
+ WallBroBart: HOLY YO 3 LV.1 79 01:24:08 ‘%" |w ktdotexe: m
; . | - ¥\ Ne.n p . 1, 2 2
# Naturefiend: arky & ll ' 01:24:09 7 : He's a Pokémon!
Ay

0 2 \ | A comrade sharing fate with the 01:24:10 : Arka SUS

\

|
\ n
W MrvonDutchman: would S Heir of the Covenant 01:24:10 [{ll Malphasboubba: Vaporeon ?

i ime S e ! f [ =
nenipudim: It o 5 " (X ‘ 01:24:11 [ i'f Nightbot: If you would like to
DesmondYeong92;: This .

support ironmouse donations are not

: DOGGO \ \ L|g htning Smash required but greatly appreciated:

# Rukku_Heizen: Ohno Consume 30 Soul https://streamelements.com/ironmouse/tip

3 el . 01:24:11 : Doggo
Rushes forward and attacks all 01:24:12 [ Vellyne: @DesmondYeong92 yes
enemies, granting Guardian o .
Blessing to all allies for 2 turns
Damage dealt increases
proportional to the total Attack of
the party and max Health of the B Use chatbots and

target.
9 commands to expose
Enhance Back j thelanding link.

01:24:23 gis : lepic7
v Cancel ot N 012423 g [@ Nightbot: Explore the latest Epic
g Seven Events and Play the Anime here
https://epic7.smilegatemegaport.com

Add pa nel banner 1:24:24 {2 brittanywittany: Furrys exposing

under the broadcast. e themselves
01:24:24 ’ ili 5 !epic7



https://www.twitch.tv/videos/1916153597

| Twitch Campaign s

Total
3~4
weeks

° If the schedule is tight, it can be shortened to 3 days by quickly negotiating the steps 1to 5.
We can smoothly conduct the campaign, if the discussion starts 4 weeks before the desired marketing

start date.



PO rth I io Kickstarter Funding

Target Kickstarter Funding
A famous American fishing influencer uploads a
Process video using the product, and the video is used on a
funding site (Extra Contract needed)
Achievement Achieving 110% excess of funding

Funding Boosting
Powerful Endorsement

S v\;a-in-1 Smart Grip

fishing grif Pladge 878 0 mare

Go to site



https://www.kickstarter.com/projects/1706451184/worlds-first-smart-bluetooth-multifunctional-fishing-grip?ref=7gobod&utm_source=gamechanger&utm_medium=video&utm_name=b0jpe4xs&utm_ts=1602003850
https://www.youtube.com/watch?v=JuJN42JNBmQ

POI‘thliO Musical Collaboration

Viral the event to the target
audience

Target

Expansion of events for publicly recruiting
musicians to collaborate on LG’s signal song
composed by H.E.R (LG Brand)

Process

Distribute campaign videos to encourage
participation in the event at music-friendly

channels.

Achievement

Total 25 video released and over 6.3M views.



https://www.youtube.com/watch?v=uKZK_Kxuc-4
https://www.youtube.com/watch?v=B6bDWoWEI48
https://www.youtube.com/watch?v=nU1xeR09xRY
https://www.youtube.com/watch?v=HrOMdkv984g
https://www.youtube.com/watch?v=4U6ZO3OlgBU

POI‘thliO E-Sport Tournament ReCTUiting streamers
Conducting Tournaments

\

a UltraGear™

@ UltraGearGaming

Home About Schedule Videos 7 Chat
Fiterby  Featured v

LG UltraGear” FACEOFF »

ACE

LG Ultra Gear (gaming monitor) increase brand awareness by

Target . .
hosting an e-sports competition.
Process Recruit a total of 20 streamers to hold an E-Sports tournament
Achievement PCV 150,000 & VOD: 5 million viewers *PCV - Peak Concurrent Viewers



https://www.youtube.com/watch?v=an73z9E3SNg

[ ]
Append|x Other Social Media Post
In order to maximize the effectiveness of the campaign, we can pair a video and other social media posts (additional cost).

r@ Instagram Post Twitter Post TikTOk Post

<Band Challenge> <ArcheAge> <MLB 9 Innings 23>
Nick Polom & [

L’ @nmplol @

L

“@dAttention please! Earn up to $65 worth of rewards and play for free
now in ArcheAge! Check out the new region "The Great Prairie of the
West" and the latest content here: ggcont.me/3xsxX21

#ArcheAge #Kakaogames

:‘ ArcheAge



https://www.tiktok.com/@fuzzyfromyt/video/7275065878608121131
https://twitter.com/nmplol/status/1540809286787502081

Ap pend ix Creative Video

If there is a fandom for the game, creative videos can generate interest in fans and non dedicated gamers, into checking the game

out. The produced video can uploaded by the creator and shared by the official channel for the developer.

|

~USE CODF“
”CRYPTZO ’

DATE OF USE! ({9’30/22

Rap <World of War Machines> Custom Animation <Eversoul>


https://www.youtube.com/watch?v=J6ONeAgRZG0
https://www.youtube.com/watch?v=vaUmznNjd0w&ab_channel=CarbotAnimations
https://www.youtube.com/watch?v=v7WLRF3eEXQ&ab_channel=Crypt
https://www.youtube.com/watch?v=NPznvQTbs2U&ab_channel=Hyun%27sDojoCommunity

Would you like to have an Initial Meeting?
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Title / Genre Target Publish
Language Date

GGC will offer [Influencer Candidate List + Exp

Mix Strategy ( Pre-Roll : Dedicated Video = 9:

Budget

ected view View]

1)

Region NA,EU Latin America
/;’,-\\ / Budget / $50,000 / $50,000
i* \\l\\)%\ CpPV $0.03~$0.04 $0.01~$0.02
N>

o Expected

. 1.25MViews 2.5M Views
view

SEA/ $50,000

$0.02~$0.03

1.6M Views



Contact information

f USA HQ

ﬂ JH@GGcontent.com

-/ G KR Office
X Marketer Sol Jung
\\;’4 N sol@GGcontent.com



mailto:JH@GGcontent.com
mailto:sol@GGcontent.com
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Thanks!


https://ggcontent.com/

